Residential Sector
Monthly Report for NOVEMBER and DECEMBER 2011
2011 Residential Sector total forecast for currently funded initiatives:



Total Regional Savings (TRS): 30.3 aMW (177% to target)
Net Market Effects (NME): 8.3 aMW (123% to target)

NEW CONSTRUCTION
Goals






Retain builders through the specification transition and obtain 11% market share on
Northwest ENERGY STAR Homes.
Train 200 appraisers on valuing ENERGY STAR homes and give them the tools to help them
do this.
Continue to increase the awareness of ENERGY STAR Homes among home buyers and
support builder marketing efforts. Aspire to achieve 60% awareness by the next
homebuyer survey.
Train 500 Real Estate Agents in how to sell ENERGY STAR homes.
Prepare for a specification increase in Oregon for January 2012.

Progress to date
 On track to meet 2011 goals, with one exception – the number of appraisers trained
in 2011 was lower than anticipated (totaling 161).
 On track to meet 2011 Total Regional Savings (TRS) forecast of 0.6 aMW and Net
Market Effects (NME) forecast of 0.3 aMW.
 378 homes were certified in November and another 274 in December resulting in a
15.1% market share at the end of November. Year end market share data is not yet
available.
 Seven trainings targeted to builders on the 2012 Oregon Builder Option Package
(BOP) specifications were delivered during November and December. Find a link to
Oregon’s 2012 BOP spec by clicking on Oregon on the map located here.
 A ‘Selling Northwest ENERGY STAR Homes’ training was delivered by webinar in
mid‐November, providing an opportunity for both those in rural markets, as well as
new builders to the program to participate. The 15 attendees were current builders’
sales agents, independent realtors and new builders, including Chaffey Building
Group (10 homes/yr) and Lexar Homes (250 homes/yr).
 Five realtor trainings were held in the Boise, Puget Sound, Spokane and SW
Washington markets during December. Over 500 real estate agents received
training on Northwest ENERGY STAR Homes (NWESH) in 2011. Two classes were
sponsored by Quadrant Homes bringing the total number of agents receiving
training at this builder’s model homes to over 200 for the year.
 20 individuals attended an appraiser training in Seattle in November. Green Canopy
Homes provided the venue free of charge.
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Webinar offered to introduce the temporary Oregon/Washington Multi‐family
Builder Option Packet (BOP) to several industry stakeholders to obtain feedback for
development of the next version of the Multi‐family BOP (to be presented to the RTF
in Q1, 2012).
Collaborated with Adair Homes (350 homes/yr), their verifier Four Walls, and WSU,
to determine a solution for the builder’s homes in Idaho that will complement their
construction methods in Oregon and Washington, with the goal of transitioning to
exterior foam in all markets. NWESH is working to develop a package of
specifications and trade‐offs that provide Adair flexibility and cost savings under the
new specifications. The goal is to keep the builder in the program, deliver value to
their customers and serve as an example to other “value” builders in the Northwest.
Verifiers were actively encouraged to attend NWESH events by offering them free
passes to the Oregon builder trainings and HVAC design classes. Having verifier
attendance at these trainings allows them to support their builders and trades, and
facilitates additional technical training.
At the request of Salem‐area Earth Advantage verifier Ryan Shanahan, an additional
training was added in Salem, OR to review the new specifications for Oregon and v3
requirements.

Issues/Opportunities
 The press release announcing the Welcome Home regional marketing campaign
winner was issued on November 1 and picked up by four publications.
 The program formally announced and released the annual 2011‐2012 Partner
Awards application for builders and verifiers in the December e‐newsletter.
Applications will be accepted until January 31, with judging to take place in
February.
 Met with the EPA to discuss their request for NEEA to re‐submit the application for
HVAC oversight for Northwest ENERGY STAR Homes.
DUCTLESS HEAT PUMPS
Goals
 Develop capacity and infrastructure to support 7000 DHP’s install in the region.
 Increase Master Installer participation by 40%.
 Establish data collection mechanism with manufacturers/distributors.
Progress to date
 The DHP project is on track to meet 2011 goals as listed above and on track to meet
TRS forecast of 2.8 aMW and NME forecast of 0.8 aMW.
 The goal to increase Master Installer participation by 40 percent has been met with
77 HVAC contractors now participating in the program. This is a 71% increase in
Master Installer participation in 2011 compared to 2010.
 307 people attended the DHP Workshop in Tacoma on November representing
trade ally, distributor, manufacturer, energy efficiency, and utility partners.
Sponsorship dollars from market partners surpassed expectations raising $87,000.













Promoted Umpqua Banks Greenstreet Lending program to utility partners,
contractors, and manufacturers/distributors to increase visibility of financing
options available for DHP installations. Work to build on this partnership to ensure
regional availability, and provide tools and strategies for contractors interested in
financing options for their customers will continue in 2012.
Lennox has launched a ductless heat pump product in the Northwest and is
partnering with Costco to promote the technology. For every $1000 spent on a
Lennox system, the homeowner receives a $100 Costco gift certificate.
The DHP campaign wrapped up on December 31, 2011:
- DHP Sweepstakes winner was randomly selected and is a Seattle City Light
(SCL) customer. Currently working with SCL to craft press release
announcing winner.
- Campaign surpassed online impressions by 335% garnering 6.7 million
online campaign impressions.
- 1407 individuals entered the sweepstakes falling short of the 3000 entry
goal.
- A Campaign review will be scheduled in late Q1 to share results and lessons
learned with utility partners and market actors. These findings will be
leveraged in 2012 marketing activities.
Contractor finder feature on the website was refreshed in December to remove
contractors who were inactive to ensure customers continue to reach qualified and
engaged contractors. This feature is updated quarterly.
Recruited six manufactured housing retailers (four in Oregon ‐‐ Salem, Wilsonville
The Dalles and Lincoln City and two in Washington ‐‐ Kennewick and Everett) to
install working DHP display units in model homes to demonstrate DHPs as a
potential upgrade during a purchase.
Retail engagement continues with coordination between Mitsubishi and The Home
Depot (THD). Identified additional market barriers pertaining to installing DHP
display units in THD stores. To incent installations of DHP units purchased through
THD stores in NEEA territory, $500 was offered to participating contractors to
encourage installation by year end and to be cost competitive.
Participated in the Regional Standards and Enforcement Framework webinar
hosted by the US Department of Energy (DOE) and the Federal Trade Commission
(FTC) for manufacturers, distributors, contractors, utilities and efficiency agencies
focused on determining what regional body will be responsible for enforcing future
regulatory compliance and efficiency standards for residential furnaces, central air
conditioners and heat pumps. We will continue to monitor regional standards and
enforcement as it impacts DHP installations and communicate findings to Project
partners.

Issues/Opportunities
 Established a relationship with The Home Depot national buyer for HVAC and DHP
equipment.
 Currently recruiting and gauging interest from utility partners to pilot alternative
approaches for DHP installations in 2012 with the goal of decreasing equipment
costs and diversifying product channel.

HEAT PUMP WATER HEATERS
Progress to date
 In conjunction with the NW Ductless Heat Pump Project Workshop, capitalized on
potential crossover of installer base attending and coordinated with Air Generate to
host a training event on the Northern Climate Specification. Event was promoted on
www.smartwaterheat.org. Local HVAC distributors were invited to attend.
 Hosted Heat Pump Water Heater Program Workgroup in November to continue
program planning of regional project. Contact Alexis Allan aallan@neea.org to join
this Workgroup.
 Work continues to create a Draft Implementation document as a platform for
discussions with utility and market partners in 2012 as a regional heat pump water
heater program is developed.
 A second round of visits to water heater distributors, small retail locations and Sears
stores in the region began in November as follow up to visits earlier in 2011 and to
introduce Tier II product.
 Retail POP (education material) placement completed for 2011 for all THD, Lowes
and Sears stores.
 A revised “Customer Information Sheet” for retail and distributor partners was
distributed and is available electronically on the smartwaterheat.org website by
clicking here.
 Recruitment continues for field test sites for Tier II Air Generate product. 15 out of
30 installs complete to date.
 Web updates continue (www.smartwaterheat.org) and include:
- Updated Best Practice Installation Guide to incorporate ducted product
- Utility incentive information added to the Installer, Manufacturer, Retailers &
Distributors, and Utilities pages
- All “hybrid” references changed to “heat pump” on website and electronic
version of Heat Pump Water Heater Information sheet
- Events calendar now integrated on the Partner website
 Developed Product Positioning Statement with Utility work group to aid in creating
consistent product language amongst utility partners and programs.
 See additional updates under Emerging Technologies below.
CONSUMER ELECTRONICS
Goals
 28% of all residential TVs sold in the NW region in 2011, meet or exceed ENERGY
STAR 5.1 specification.
 Participating retailers align with and support regional marketing and utility efforts
to promote Energy‐Efficiency.
 Increase regional and national energy efficient specifications for Consumer
Electronics.
Progress to date
 On track to meet or exceed 2011 goals. On track to meet 2011 TRS forecast of 27
aMW and NME forecast of 7.2 aMW.





NEEA has provided critical input on the ENERGY STAR 6.0 specification throughout
the year – the new specification is on track to go into effect in late 2012. In lieu of
that, NEEA’s goal in 2012 will be to meet or exceed ENERGY STAR v5.1 plus 20 %,
and ENERGY STAR v 5.1 plus 35%.
YTD Qualifying Unit Sales: Participating retailers representing ≈80% of the
northwest regions TV market have reported unit sales of 346,154 TVs that meet or
exceed the ENERGY STAR v5.1 specification. 32% of those TV sales reported are
exceeding the ENERGY STAR v5.1 specification by 20%. Total TV market
penetration of qualifying TVs sold by participating retailers is ≈40%.
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Store audit activities concluded in November, with audits conducted at 23 locations
throughout Montana and Oregon. Results indicate that 81 percent of qualified
product was correctly labeled with POP, a 62 percent improvement since the
November 2010 audit. Audit results have helped identify stores where additional
field training and store support is needed.
Store detailing concluded in November, in time for Black Friday. POP was refreshed
on 3795 TVs at participating retailers in the northwest region. A total of 5499 TVs
on display at participating retailers could be identified as “Most Efficient” at the
conclusion of the service swing.
NEEA completed the Energy Forward Big Picture regional marketing campaign in
partnership with Sears to raise consumer awareness and adoption of Energy
Forward TVs. Campaign impressions through Facebook reached 13.7 million with
an additional 8+ million readers reached through earned media. The campaign
received 445 entries. Energy Forward Facebook “ likes” increased from 57 to 3,300
and the average “weekly people talking about” figure via Facebook increased from 4
to 343. Campaign winners were customers from ETO, PSE, EWEB, BPA and
NorthWestern Energy territories, and received an Energy Forward television.
Honorable mentions were given to customers in Snohomish, ETO and Idaho Power
territories. NEEA coordinated with each utility on winner promotions.
The Energy Forward Video continued to run eight times per hour at Sears locations
throughout the Northwest. Sears has agreed to run video through Q1 2012.

OTHER UPDATES
Market Research and Evaluation
 Released the 2011 Water Heater Market Update. The report is available here.
Emerging Technologies
Heat Pump Water Heaters
 Released an updated version of Northern Climate Specification for Heat Pump Water
Heaters (HPWH) in November. Specification includes a qualified products list with
two Tier 1 products and one Tier 2 product.



Concluded lab testing for 2011 on 10 different HPWH units from a variety of
manufacturers.
RBSA Metering Study
 Installation of meters in 101 homes complete. This study characterizes whole home
energy use in a regionally representative sample of homes capturing energy uses
such as heating, cooling, hot water, plug loads, major appliances and lighting. An
interim report is scheduled for delivery in Q2 2102 with the final end use report
scheduled for Q3 2013. The data collected will be used to help inform the 7th Power
Plan.

